
These images are from this year’s Autumn edition of the BB 
Gazette.  They introduce the UK BB’s challenge to refresh, revitalise
& re-develop themselves under the heading of Raise the Bar. 

Challenge 5 is “Engage with your church”. As the article says “For 
the BB to be successful in its mission, then evidently the relationship
between Church and Company is crucial. As an organisation we 
declare that we partner Churches to bring the Gospel to children and 
young people...” An understanding which is set out in more detail in 
its booklet: Faith in the Company. 

Steve Dickinson, Chaplain to the 7th Northampton Company and 
former Brigade Secretary, who authors the article comments that 
‘For many young people, Church is an alien culture and there is no 
connection apart from BB. We have publicised ourselves as a bridge 
into the community, reaching out to children and young people who 
otherwise wouldn’t cross the threshold of the [church] building.  And
that is a strength and provides great opportunities for the Church to 
access communities and share with families it otherwise wouldn’t 
touch.”

He goes on to say that “The Company and the Church need to be 
conscious of the potential and support each other in mission.” And 
asks for example:  “Does your Church have a Children’s and Youth 
work policy which is explicit about the role of the BB and how it 
contributes to the wider youth work of the Church, if there is any? 
This could be the starting point for a fresh dialogue with the Church 
leadership – if there is a policy in place use this as a basis to reflect 
on the success of the Company, and if there isn’t one, why not get 
together to create one?”

And suggests various practical things that could be done to build the 
relationship eg 

ask the Church to pray for the Company and its young 
people. Could you set up prayer partners with whom to share 
specific concerns. 

Regularly communicate what the Company is doing? Could 
the Company put a monthly update in the Church newsletter?

While stressing that “the importance of determining and 
understanding the role of the BB in the Church’s youth ministry 
cannot be over-estimated. By working together with shared 
objectives then there is a greater chance that those who we are called
to serve, may catch a glimpse of the Kingdom.”

Much of which reminds me of the GB’s 
Bridge the Gap course for Brigades and 
Church, we ran earlier this year,  which seeks 
to inspire Companies & their churches, to 
refresh their faith and passion for Jesus, 

 for God’s mission and for God’s church. 



The Autumn Gazette also asks: What is Your Companies Unique 
Selling Point or USP?  In other words “What attracts young people 
to your Company? “What are you offering the local community 
which is unique and enticing?”

“When the Boys’ Brigade was founded 136 years ago, it was the 
right product, at the right time, in an uncluttered market of youth 
activities. Skip forward to 2019, and things are very different.” As 
indeed they are from 1959 [60 years ago]. “We now exist in a very 
cluttered youth arena, with school, clubs, sport, homework, online 
activities and social networks [not to mention gang culture & drugs] 
all vying for the attention of young people. [so]… For the companies
struggling to attract members, it is incredibly important to figure out 
what your USP is, and then market that to the young people.” 

A very business like approach that we might react against. But the 
article also says this: “The fact that the BB Company is part of the 
Church and that it seeks to advance Christ’s Kingdom through 
providing children and young people an opportunity to get into the 
Bible and find a personal Christian faith is certainly a USP.”

Further “When the Boys’ Brigade carried out a survey with 300 
parents/carers and young people earlier in the year, the top 3 values 
that came from this were Faith, Fun and Friendship.” 

“Think about what your Company stands for and what you want to 
be known for. … We need to make sure we stand out and are clear 
about what we are offering – it’s all about finding the right mix that 
works for your Company, Church and local community.” 

See also the PPI leaflets for 28th July, 4th, 11th and 18th August.

So why are we thinking about all this? 

The BB Booklet Faith in the Company recognises 

“the Brigade is an integral part of the Church” and “we are 
stronger when we work together for the Kingdom of God, and that’s 
why the idea of partnership is really important to us.” 

This partnership principle may be most easily seen when a new 
company is set up, for then “there is a clear vision, purpose and 
commitment that sees the movement as integral to the church’s 
mission outreach to the local community.”

But given that for “existing companies that commitment 
between church and company happened many years ago, then, as 
with any partnership, it is important that we regularly review what 
we are seeking to achieve together.”

Our 60th Anniversary signals an opportunity to do that, to re-new, 
and re-fresh our Brigade-Church partnership for the world we live in
today. 

As the Brigade Chaplain and Church Pastor I’m inviting all of us: 
members, officers, deacons to join together in prayerful discussion 
to refresh our Brigade and Church partnership for today’s world. 

Don’t worry, this is not something to be done straightaway!

We’ve got the 60th  Celebration, Light Night, & Christmas to focus 
on first. But it is something to do next year. And it may be the most 
important thing we do, for Jesus loves children and calls us to bring 
them to Him.  Let our aim be to work out how we can create an 
atmosphere to help our young people experience and explore the  
Christian faith, and discover the abundant life that Jesus offers them!


